It is a misfortune that in dentistry, as in other professions, there are two classes of practitioners, viz. : the non-advertising or professional, and the advertising or unprofessional. 
These may be classed as the true and false elements of the profession. Just as in medicine we have the quack and in law the shyster, so in dentistry we are menaced by the advertiser. Now it is a fact that the popular mind does not understand why it is not ethical and right that a dentist should advertise in the public prints. In the commercial world printers' ink and aggressiveness are .right and proper; but, in the profession of dentistry, to be over zealous in proclaiming one's self is not 
